MULTIPLE CITIES
SUB-SAHARAN AFRICA
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Despite being the region with the fastest-growing school-age population, sub-Saharan Africa
registers the highest rates of education exclusion and lowest pre-primary enrollment in the world.
Entering primary school with insufficient learning readiness, children lack pre-primary foundations,
a deficit that spirals into poor educational, cognitive, behavioural, and social outcomes. Founded in
2013 and targeting young children and their parents, Ubongo is an ‘edutainment’ social enterprise
providing millions of families across Africa with fun, localised, and multi-platform educational
content that helps children aged 3-14 learn via ubiquitous and locally accessible technologies.

COUNTRIES

Ghana, Kenya, Malawi, Nigeria, Rwanda, South Africa,

Tanzania, Uganda, and Zambia

Introduction

INFRASTRUCTURE DEFICITS

Poor education infrastructures

Sub-Saharan Africa has the highest rates of education
exclusion in the world, with approximately 500 million
children failing to receive a quality education. Despite being
the region with the fastest-growing school-age population,
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CLIMATE

equatorial, and temperate

Main climatic zones: arid and semi-arid, tropical,

RISKS

Imited future prospects
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Institutions, Governance, and Finance
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The Impact

IMPACT SOCIAL ENVIRONMENTAL ECONOMIC
Provision of education services for children X X
Women’'s empowerment:

80% of senior management are women X X
Skills development of children )(

Low cost per student X X

No transport required to access learning X X

Looking Ahead
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